


General goal of the TTM

7,000 Business Incubators world wide
and three decades of experience




adopted differently

History Real estate and shared services
Past generation Ad hoc business advice







Deep and Narrow or Shallow and Broad incubation

Shallow and Broad:
Lessintensive services
Moreclients

Deep and narrow:

Intensive services
Limited number of clients

Pre-incubation Technology focus

General entrepreneurship “100 million $ company”

Depending on partners Depending on interests and aims

» University / Research « Job crestion

» Technology Transfer

Public Sector » Technology Focus

Policy / Government / Economic







* High calibre management

e Sharing in the success










I ntegrative Approach
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Outreach and Impact
beyond “thewalls’, ICT usg, virtual incubation,, targeted

Main components
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Creation of Environments for

Business environments: varied, cl

and often challengi
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for Business Incubation (Programs)

Monitoring, Evaluating, Benchmarking
For better understanding what happens and why — and what
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Certification
ADT: since 2001 certified 27 Blsin four main areas. Start-up
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Attachments
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http://www.spice-group.net/summit

The (wider) Business | ncubation Environment isthe wider context which

adopted by the International Summit in Richmond, USA, May 2003

A Business Incubation Program is an economic and social development process designed to advise
potential start-up companies and, through a comprehensive business assstance program, help them
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http://www.spice-group.net/summit

